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                Search engines, as information intermediaries and service providers, play an essential role in shaping the approach of consumers and enterprises to the internet, generating substantial positive externalities. At the same time, they pose formidable legal challenges related, for example, to their liability and their role in copyright and data protection. Additional concerns arise in relation to market dominance among internet search engine operators, also in light of the increasing diversification of the services that they provide.
In this context, antitrust law is expected to preserve and safeguard competition within the internet economy, as exemplified by the on-going proceedings brought by the European Commission against Google for abuse of a dominant position in the market for general internet search services. This article focuses on the antitrust law issues concerning internet search engines, analysing the current legal framework and looking at future developments.1
                    I. Introduction

There are sound reasons why public debate focuses increasingly on internet search engines and their effects on economic (i.e. the domain of antitrust law) and media (i.e. the assurance of a variety of opinions and media services) competition within the digital knowledge society and economic system. Considering market share, economies of scale and scope, indirect network effects and the existence of significant barriers to market entry, Google is widely considered to occupy a dominant position in the search engine market, strengthened by consolidated user habits. Through its search engine, Google has a decisive influence on which contents and services are found by users on the internet, especially considering that search results ranked lower by the search engine are often disregarded by users. To exaggerate an often used quote, “[t]o exist is to be indexed by Google.”2 This situation raises clear antitrust law questions concerning the existence of incentives to innovation in the relevant markets, the effects of Google's dominant position on the overall allocative efficiency of such markets, and the potential impairment of equal access to information for all the potential recipients.
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